
Member led engagement Member led engagement 

board
Engagement and Communication



Recent communications data

o High level COVID messaging shared by wide range of channels.  Radio, Instream, 

website, social media, talking newspaper.  Will soon have telephone message.  

o Incident Management Team – sub group for communications is working closely 

with WHG, One Walsall, Health, Education, Business,  

o Radio Advert.

o Two adverts (Will play them at the meeting) 

o One was lockdown specific and ended yesterday. One relates to facecovering

and hands, face, space.   Geared to 18-30 demographic.



AIRTIME SCHEDULE

SPOT LENGTH: 30 MON TUES WED THU FRI SAT SUN

0000-0600 1 2 1 1 1 1 1

0600-1000 2 1 2 1 2 1 2

1000-1300 1 1 1 2 1 1 1

1300-1600 1 2 1 1 1

2 1

1600-1900 2 1 2 1 2

1900-2100 1 1 1 2 2 1 1

TO AIR ON: FREE RADIO BLACK COUNTRY & SHROPSHIRE

DURATION: 10 WEEKS

Radio schedule and weekly data

2100-2400 2 2 1 1 1 1 1

DELIVERY

ADULTS 15+ IMPACTS REACH (000S) FREQUENCY (O.T.H.) COMMERCIALS

1 WEEK 353,492 88,384 4 62

CAMPAIGN NUMBER: 1199534



Radio total data

MESSAGES REACH OTHIMPACTS

620 3,534,919 222,730 15.87



Social media data
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