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Top Facebook post  

Top culture and heritage post

Top LinkedIn post

Press and media highlights

4.84k impressions | 387 engagements | 316 clicks

Tobacco Control Campaign

Social media highlights

Top Twitter/X post



• Launch of Walsall Arboretum’s 4 May celebratory event campaign
• Train advertising campaign for The New Art Gallery Walsall seen by an 

estimated 100,000 people across Birmingham, the Black Country and 

Staffordshire

• We are Walsall 2040 roadshows took place throughout March visiting key 

destinations across the borough

• Launch of branding for the new Senior Managers’ Space
• Created a series of four new Teams backgrounds

Inside Walsall highlightsMarketing and brand highlights

Income generation

• First of our new outdoor advertising locations out to tender which 

will close early in April

• Reviewing sites on key highways to identify locations for the next 

set of outdoor advertising opportunities

• Roundabout advertising now 55% sold with most contracts 2-3 

years in length, securing long term income for the Council.

• Shared learnings and insight at the cross council income generation 

group
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